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Option 1 
 Collaborative Ascent Program (CAP)

The Collaborative Ascent Program engages with responsible organizations to positively affect change across 
the globe by participating in this Legacy project.

Currently, SOR has a funding commitment for $170m from a traditional funding group to construct their 
global reaching colossal campus ($70m for 40% equity and $100m loan.) 

As fiduciary stewards we asked ourselves; is there a better way to fund this legacy project? 
The answer is yes! Our creative team developed the following innovative programs allowing organizations to 
participate in the “Monument and Movement of the Century”

Not to fret; we are wise enough to keep the traditional financing option alive.

Here is a 10,000-foot overview of SOR’s Collaborative Ascent Program:

We invite organizations to participate in the Collaborative Ascent Program by becoming one of SOR’s 
Responsible Foundational Sponsors “RFS” which entitles them to be uplifted, honored and branded for 1 full 
week at the Statue of Responsibility campus.  

Responsible Foundational Sponsor Benefits:

1. One week is reserved exclusively for RFS at the Statue of Responsibility campus to exhibit their 
Company, their brand, and their responsible impact upon the world. Banners, brochures, and displays will 
honor them at the campus for 25k visitors each day to see (150,000 total). 
 
RFS Cost = $596,000, broken up in 2 equal payments of $298k, payments due upon:       
-  Execution of the agreement 
-  Thirty days before SOR’s groundbreaking celebration 

The agreement will be non-recourse; should RFS need to cancel, SOR will market RFS’s assigned week to 
another organization. Upon closing, SOR will reimburse withdrawing RFS the $298k minus 5%. 
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  2. RFS shall have full access to SOR’s state-of-the-art, beautifully designed Responsibility Convention 
Center to show the world their prominence as a responsible industry leader. Responsibility Convention 
Center will be large enough for RFS to invite other organizations/vendors, etc. to display simultaneously for 
the week. If RFS decides to use their week at the Responsibility Convention Center for an industry trade 
show RFS will be responsible to create, promote, market and manage the show. All trade show revenues will 
be collected by RFS, and RFS will be responsible for setup and teardown of booths and pay SOR for utility 
and cleaning expenses for the week.

The Responsibility Convention Center will be within walking distance from SOR’s campus, and RFS will be 
able to invite customers, staff, prospective clients, et al. to see their latest services, technologies or products. 
This week is an outstanding opportunity for Responsible Foundational Sponsors to increase their brands 
while allowing their customers, dignitaries, employees, sales teams, etc. to enjoy the “Monument of the 
Century.”

3. RFS’s will be given a 3’ area to display their corporate mark indefinitely in the Halls of Responsibility 
honoring them as one of SOR’s Responsible Foundational Sponsors. A potential 10m patrons will walk the 
Halls of Responsibility annually.

4. RFS will be honored within SOR’s website for millions to witness how foundationally responsible they are, 
linking them to relevant landing pages for Responsible patrons to enjoy. 

5. Before opening its doors, SOR will pre-sell 25k tickets for each day using Social Media, SOR’s App, 
hundreds of ticket brokers, associations, corporate loyalty member programs, affiliate sites, etc. SOR will 
share with RFS 14% of ticket revenue for the week. If all tickets are sold, RFS will see $596k + $212,500 
profit = $808,500 or a 135% ROI. Tickets will go on sale in 2020. 		
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 6. SOR will provide Responsible Foundational Sponsor a custom website for their internal ticket sales to SOR 
campus for their week, example; www.StatueofResponsibility.com/google        

RFS will be paid a 10% commission from SOR for any tickets they sell, potentially earning Responsible 
Foundational Sponsors an additional $577,500. By RFS selling 150k tickets (6 days X 25,000 tickets) 
their total return will be $808,500 (as an RFS) + $577,500 (RFS ticket sales) = $1,386,000 with a 
potential 232% ROI.		

7.	SOR	will	give	Responsible	Founda2onal	Sponsors	a	3-foot	Statue	of	Responsibility	placed	on	a	lighted	rota2ng	
stand	to	display	in	their	lobby	with	a	plaque	recognizing	them	as	a	Responsible	Founda2onal	Sponsor	of	the	
Statue	of	Responsibility.	
	
8.	SOR	will	provide	“Responsibility”	training	for	20	RFS	staff	members.	One	of	SOR’s	advisory	board	members	
developed	curriculum	and	materials	and	has	taught	corpora2ons	Responsible	principals	for	over	25	yrs.	
	
9.	SOR	will	allow	only	110	Responsible	Founda2onal	Sponsors	to	par2cipate	in	the	Collabora:ve	Ascent	Program.	
Weeks	will	be	assigned	on	a	first-come,	first-served	basis.	ie:	first	Sponsor	will	choose	which	calendar	week	
(Monday	–	Saturday)	they	desire	to	be	on	Campus.	RFS	has	the	op2on	for	addi2onal	weeks	if	so	desired.			

Rela%ve	info	regarding	Statue	of	Liberty:	In	Richard	J.	Roddewig,	MAI,	CRE,	FRICS,	JD;	2017	income	approach	
appraisal,	he	valued	the	Statue	of	Liberty	@	$530m.	Also,	based	upon	numbers	provided	in	the	appraisal	and	
direct	from	Liberty’s	web	site	it	is	projected	that	between	the	years	2000	and	2016	Liberty’s	revenues	exceeded	$2	
Billion.		



 In advance we appreciate you consideration!
 
Yours in Responsibility,
 
Kevin Cannon                       
Chairman                                  

Paul Lydolph III, Esq.
CEO

(800) 626-1195 

statueofresponsibility.com


